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Thane Direct Scores Newest International DRTV Hit With 

Derma Seta™ Spa Treatment
Launched In June, Thane’s Latest Infomercial Campaign 

Expands Across Major International Markets 

For Immediate Release:

Toronto (August 4, 2010) – Thane Direct has begun international roll-out of 

the global DRTV company’s newest hit product,  Derma Seta Spa Treatment, it was 
announced by Daniela Todorovic, President of International Sales.  Launched 

in June, Derma Seta achieved impressive early results, prompting expansion of the 
handheld mini spa into all key international territories.

A professional skin treatment system in the palm of your hands, Derma Seta Spa 
not only helps remove hair effectively and painlessly,  but also exfoliates to 
give skin a beautiful,  radiant look.   Providing all the benefits of many spa 

treatments without the expensive spa process, Derma Seta utilizes Derma Crystal 
Pads  that  rotate  550  times  per  minute,  painlessly  removing  unwanted  hair 
while also polishing, exfoliating and buffering skin.  The perfect alternative to 

painful waxing or expensive laser hair removal treatments,  Derma Seta comes 
with a versatile set of attachments for safe use on all parts of the body.

Thane Direct has targeted all main channels of distribution for Derma Seta Spa 

Treatment, including direct response television, home shopping, print and retail 
– including Thane’s recently established owned and operated retail locations.

“Further  expanding  our  successful  lines  of  acclaimed  beauty  products  that 
have  sold  into  the  tens  of  millions  of  units,  Derma  Seta  is  an  exceptional 
product  backed  by  Thane’s  powerful  fully-integrated  marketing  operations. 
The result is  our company’s  newest  direct response hit,  and a product that 
appears  destined  to  rank  with  other  leading  global  Thane  brands,”  said 
Todorovic.

About Thane Direct 
Thane was established 20 years ago and has grown to be the leading developer 
and distributor of infomercial products with fully integrated operations in 
the USA,  Canada,  Scandinavia,  Mexico,  The  UK,  Germany,  Australia  and The 
Middle East.  The company’s resources include distribution channels in more 
than 150 countries, nine 24 hour shopping channels and seventeen retail web 
sites.   With   product  sales  exceeding  4  billion  dollars,  Thane  Direct’s 



unprecedented and growing presence in international television, print media, 
mail order and retail in the world's biggest consumer markets is unrivalled.
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